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Abstract. In recent years, Recommendation Systems have become integral to
the online experiences of consumers, particularly those that effectively integrate
user interactions into their algorithms, enhancing both efficiency and adapt-
ability. This article presents a comprehensive systematic review of the literature
addressing classical problems in recommendation systems, specifically focusing
on the consideration of user interaction. We employed a rigorous systematic
literature review methodology, critically analyzing various proposals to iden-
tify their limitations, characteristics, and potential avenues for further research.
Our investigation involved mapping relevant studies that examine how user in-
teraction with recommendation systems is addressed and determining the extent
to which this aspect has been explored. We established strict inclusion and ex-
clusion criteria to select academic publications, resulting in a curated set of 29
scientific papers. The findings offer a snapshot of the primary characteristics of
the identified works, revealing significant gaps that can inform future research
directions. Our analysis indicates that most studies addressing user interaction
emphasize preference elicitation and feedback mechanisms, predominantly fo-
cusing on improving the accuracy of recommendation rankings, with a notable
concentration on the e-commerce domain.

Keywords. Recommendation systems; User behavior; User interaction, User feedback.

1. Introduction
Recommendation Systems (RSs) have become vital tools in assisting users with their
decision-making processes, whether selecting products to purchase, choosing music
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to listen to, or identifying relevant news articles. Nonetheless, as pointed by many
authors, knowing the users and their preferences is essential for tailoring effective
recommendations [Adomavicius and Tuzhilin 2005, Christensen and Schiaffino 2011,
Jannach et al. 2011, Hebrado et al. 2011, Carrer-Neto et al. 2012, Bobadilla et al. 2013,
Aggarwal and Aggarwal 2016, Hwangbo et al. 2018]. For that reason, RSs aim to capture
users’ preferences and past interactions with items (such as purchases and likes), which
might ultimately requires aggregating user preferences across a wide array of domains,
including products, music, movies, books, jobs, videos, and services.

User preferences might be gathered explicitly by asking users (ex. to provide
rating to item), or implicitly by tracking user activities (such as website visits, viewed
items, etc.) [Liu et al. 2010]. A significant amount of information about users can be
collected in a non-intrusive manner, simply by observing the users’ interactions. While
there are many ways of interacting with the system (e.g. selecting items, spending time
reading, scrolling, rating items, confirming a purchase...), not all user interactions are
directly accountable for a user preference or interest. Thus, one of the tricky questions
when designing a RS is to determine which user interactions are relevant for supporting a
recommendation.

User interactions are often motivated by specific tasks with defined goals
[Parush 2015, Diaper and Stanton 2003]. The user interaction within RSs can be divided
into two parts [Jugovac and Jannach 2017a]: (i) preference elicitation, where the system
personalizes recommendations and prompts users to express their preferences, and (ii) in-
teraction during result presentation, or feedback, when users engage with and evaluate the
provided recommendations. When users receive tailored suggestions that align with their
interests, their engagement increases, fostering loyalty. Interesting enough, the dynamic
nature of user interactions allows systems to adapt to evolving preferences, ensuring that
recommendations remain relevant over time. This adaptability enhances the effectiveness
of recommendation systems, ultimately driving better outcomes for users and providers.

While the fundamental interaction process is similar across many information sys-
tems, RSs stand out due to their tailored outputs, which depend on a variety of shared
parameters with the user, including: the nature and extent of user input, the familiarity of
the recommendations, the transparency of the system’s logic, and the number of recom-
mendations [Swearingen and Sinha 2002]. To improve the accuracy of recommendations,
it is essential to integrate additional information alongside user ratings [Patro et al. 2020].
An RS can be conceptualized as comprising a user model, a community, an item model,
a recommendation algorithm, and an interaction style [Jawaheer et al. 2014].

The importance of user interaction lies in its influence on the perceived relevance
of the information delivered by the system. Each interaction consists of user actions,
allowing the system to capture user behavior over time to enhance future recom-
mendation predictions [Rocha Silva et al. 2020a, Mo et al. 2014, Guo and Li 2020a,
Wang et al. 2016, Gan and Xiao 2019, Nguyen et al. 2020, Albanese et al. 2004,
Sinha and Dhanalakshmi 2019, Baeza-Yates et al. 2005]. RSs can employ various func-
tionalities to promote user interaction, such as strategically positioning items to boost
the likelihood of user selection [Xu et al. 2020]. Proposals to create persona prototypes

iSys: Revista Brasileira de Sistemas de Informação (iSys: Brazilian Journal of Information Systems) https://journals-
sol.sbc.org.br/index.php/isys



14:3

based on user behavior metrics also leverage interactions to deepen the understanding
of recommendation complexities [Misztal-Radecka and Indurkhya 2020]. The overar-
ching goal is to capture user behavior dynamically, crafting a framework that tailors
recommendations to specific contexts [Dao et al. 2012, Adomavicius and Tuzhilin 2010,
Qian Gao 2021, Su et al. 2021, Setiowati et al. 2018, Tarus et al. 2018, Wu et al. 2016].

In order to create intelligent RSs, it is essential to capture user interactions
and apply this input to their algorithms, thus enhancing both flexibility and user value
[Pu et al. 2011]. However, successful implementation begins with a thorough under-
standing of how to accurately capture user interactions, including fluctuations in user
preferences [Rashid et al. 2008]. It is critical to adopt processes that accommodate these
dynamic user characteristics. Research shows that incorporating temporal features into
datasets can enhance rating predictions and ranking accuracy. Consequently, exploring
the contextual aspects of user feedback has the potential to improve overall performance
[Jawaheer et al. 2014, Adomavicius and Tuzhilin 2015]. Such adaptability enables RSs
to respond more effectively to users’ changing behaviors, influenced by various external
factors or time periods [Wang et al. 2009]. By considering these aspects, recommenda-
tion systems can offer a more user-friendly interaction experience.

This study aims at investigate the relationship between classical problems in rec-
ommendation systems (ex. improving predictions and ranking accuracy) and how these
studies address user interaction and changes in user preferences. We examined research
proposing solutions for user behavior prediction, rating prediction, user modeling, item
modeling, and precision improvement. The outcomes of these analyses provide a compre-
hensive overview of the merits and limitations of various proposals concerning user inter-
actions. This broad examination can serve as a valuable resource for future research aimed
at enhancing user-system interactions, including identifying dynamic user behaviors and
other influential factors [Oard and Kim 2001, Silva and Winckler 2022, Xu et al. 2019].

Our review adheres to the established guidelines [Kitchenham and Charters 2007]
to systematically searching for, identifying, examining, categorizing, and discussing the
current state of recommendation challenges, methodologies, and insights related to user
interactions in the scientific literature. This article focuses on the following contributions:

• systematically gathering and examining research proposals related to how existing
works addressing classical problems in recommendation systems consider user
interaction in their solutions, including changes in user preferences;

• identifying and describing the actions that users might perform while interacting
with the recommendation systems;

• analyzing the main features of recommendation systems and how they are related
to the user interaction with recommendation systems;

• providing a snapshot of the primary characteristics of the identified works;
• highlighting gaps found in the literature that can guide future research.

The structure of the article is as follows: section 2 briefly introduces the funda-
mental concepts that motivated the research on user interaction with RSs; section 3 details
the methodology employed for obtaining the studies used to extract responses to our re-
search questions, offering an overview of the process and describing the study extraction

iSys: Revista Brasileira de Sistemas de Informação (iSys: Brazilian Journal of Information Systems) https://journals-
sol.sbc.org.br/index.php/isys



14:4

and selection steps; the response stratification is elaborated in section 4, along with in-
sights to guide future research, which are briefly discussed at the end of this section;
lately, the section 6 presents the conclusions drawn from our findings.

2. Background

In this section, we describe the background for our study, showing first the theories from
the field of Information Systems that could be applied in the context of user interaction and
recommendation systems. After, we describe the fundamental concepts that are important
to understand the rest of the article.

2.1. Theoretical Background

In the context of user interaction and recommendation systems, some theoretical frame-
works from the field of Information Systems can provide a robust foundation for under-
standing user behavior and system design. Among these, Cognitive Load Theory (CLT)
stands out as particularly relevant [Reese et al. 2016]. CLT focuses on how individuals
process information and the impact of cognitive load on their ability to comprehend and
interact with system outputs. By applying this theory, researchers can investigate how
the design of recommendation systems and information retrieval interfaces influences
user cognitive load, ultimately affecting their engagement and decision-making processes.
This approach is essential in environments where users must navigate complex informa-
tion landscapes, as it highlights the importance of optimizing system design to enhance
user experience and effectiveness.

The ISO Standard 9241-210:2019 [ISO 2019] emphasizes the need of designing
systems that prioritize user needs and behaviors. UCD advocates for understanding users’
preferences, motivations, and interaction patterns, which can significantly inform the de-
velopment of more intuitive and effective retrieval systems. By incorporating UCD princi-
ples, researchers can analyze how user interactions with information systems are shaped
by interface design and functionality, leading to improvements in user satisfaction and
system performance.

Additionally, the Information Systems Success Model (ISSM)
[Delone and McLean 1992] provides a comprehensive perspective by examining
the relationships between system quality, information quality, user satisfaction, and
net benefits. This model allows for the exploration of how the quality of retrieved
information and system attributes influences user interaction. By integrating ISSM into
the analysis, researchers can better understand the drivers of successful user experiences
in information retrieval systems and identify key areas for improvement.

In summary, leveraging these theoretical frameworks, Cognitive Load Theory,
User-Centered Design, and the Information Systems Success Model, can significantly en-
hance the theoretical underpinnings of research in user interaction and retrieval systems.
Each theory offers unique insights that can inform the design, evaluation, and refinement
of systems to better meet user needs and improve interaction outcomes.
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2.2. Fundamental Concepts

In this article, we are considering only RSs based on filtering methods. In
this context, RSs are divided into three main approaches based on filtering meth-
ods [Zheng et al. 2009]: (i) content-based (CB), whose recommendations are created
based on attributes of items and users. These attributes can include personal details like
age, gender, occupation, and other individual information; the item attributes refers to
descriptive information that sets one item apart from another, which helps the system dis-
tinguish between items; (ii) collaborative filtering (CF), whose method looks at the past
interactions of users with various items to make recommendations. These interactions
can be anything from buying a product, listening to a song, giving a product a rating,
watching a movie, clicking on a news article, and so on; and hybrid (Hybrid), whose ideia
is to blend the content-based and collaborative filtering methods. This approach aims to
provide recommendations with fewer shortcomings than using either method alone, and
it’s widely adopted by major platforms [Ricci et al. 2022].

A user can interact with an RS in two ways: implicitly and explic-
itly [Parra and Amatriain 2011, Jawaheer et al. 2010, Moling et al. 2012]. The action
is explicit when the user selects or rates an item on the interface[Jawaheer et al. 2014].
On the other hand, the interaction is implicit when the relevance of an item is
based on the user history [Nichols 1998, Oard and Kim 1998, Parra et al. 2011,
Choi et al. 2012, Go et al. 2010, Schoinas and Tjortjis 2019, Hu et al. 2008,
Baltrunas and Amatriain 2009, Kim et al. 2000], such as the number of clicks, number
of page visits, the number of times some user played a song, and so on, i.e., the
number and time in which the implicit interaction occurs may represent the inter-
est of users˜[Cao et al. 2019, Yi et al. 2015]. Compared to the explicit interaction,
the implicit interaction is much more expressive as hardly users provide explicit
feedback [Rocha Silva et al. 2020b, Oh et al. 2008], only 15% of users according to
[Yi et al. 2015].

Some works consider time as a crucial factor in defining user prefer-
ences [Ginty and Smyth 2002, Kang et al. 2020, Ortiz Viso 2020, Gan and Xiao 2019,
Feng et al. 2019, Neelima and Rodda 2016], as it serves as a basis for calculating values
of variables used as measures to define preferences, such as time of permanence in certain
items, navigation time and the number of actions repetitions over time [Kang et al. 2020].
As time passes, the sequence in which items are clicked can also reflect the course of
evolving interests for a specific user [Gan and Xiao 2019]. An SR also needs to consider
the evolution of the user based on their needs, not just their personal preferences that are
variable over time [Ortiz Viso 2020, Alonso et al. 2009, Chao et al. 2005]. An RS can
work on generating logs that mark the frequency and duration of occurrence of user inter-
actions [Feng et al. 2019, Feng and Wei-wei 2018]. The logs are available on the server,
browser, or proxy, and scores are assigned, which can be used to calculate the subsequent
recommendations [Neelima and Rodda 2016, Dumais et al. 2014].

Other works in the literature propose metrics to measure user interaction with
the interface in several dimensions [Feng et al. 2019]. The metrics assess user inter-
action, and the values measured serve as a parameter to filter and eliminate unneces-
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sary information and recommend what is important [Jianjun 2020, Walek 2017]. The
metrics defined are simple, such as permanence time, number of visits, purchases
made, the favorite topic, favorite content, and session duration [Crespo et al. 2011].
[Misztal-Radecka and Indurkhya 2020] proposes another set of metrics, and the idea is
to build archetypes that serve as a structure in predicting new interactions, influencing the
SR [Ma et al. 2020]. In [Crespo et al. 2011], the authors define the following items for
this measurement: (a) total interaction time (in minutes); (b) favorite topic (ordered list of
topics); (c) favorite content (ordered list of contents); (d) session duration (ordered list of
content/duration pairs); (e) comments (number); (f) direct feedback (number of “starts”);
(g) repetitive readings (number of iterations); (h) session length/content length.

In addition to the time variable, user interaction actions are influenced by the
context in which the user is inserted. The context can constrain selection actions, guiding
the user towards more specific items [Mo et al. 2014]. For example, in [Qian Gao 2021],
the authors mention that depending on the environment in which they are, the user selects
a style of music, or in [Xu et al. 2020], the authors show that depending on the context, the
explanatory text of a document recommendation can be better detailed. In the analyzed
studies, few considered the user’s context during interaction.

It is possible to identify the user interaction that contributes to the enhancement of
the interface for using the recommendations, investing in the placement of the items to be
chosen, and explaining the recommended items [Xu et al. 2020]. For this, a structure can
be defined in the interface/document body, and attributes can be used to understand user
interaction by reviewing the text or selecting the item. The feedback of such information
begins to influence future review propositions [Yang and Zhang 2020].

User interaction may also influence RSs through the sequential interaction of the
user in the selection (or not) of items, with the entire interaction being stored over time.
After the interaction is captured, it is modeled with complex relationships for understand-
ing implicit data recommendation [Nguyen et al. 2020]. In this case, the idea is to use the
dynamic elements of interaction and time that contribute to the possibility of variation in
the result of the recommendations.

When a structure is defined with attributes to measure user interaction in different
contexts, and the contexts influence item selection, there is a personalization of the rec-
ommendations for which such interactions are mapped [Qian Gao 2021]. In this case, the
dynamic elements are context and interaction and can influence the diversity of results in
recommendation. Some studies [Meshram and Kaza 2021, Zheng et al. 2017] deepen the
specialization of user interaction learning to feedback to the RS and, thus, contribute to
the precision of future item propositions.

[Nguyen et al. 2020] presented the Sequential Implicit To Explicit (SITE), which
directly models both types, item sequence, and sequential user interactions with an item,
to capture user interaction. The SITE method model several types of interactions as action
sequences, making possible to represent complex relationships among the user interac-
tions with an item. It is also possible to monitor how user preferences change over time
by examining the sequence of items they have interacted with in the past.
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Observing how users behave, is useful for making improvements in the system
that may contribute to the recommendations’ precision through interaction. However, it
is necessary to understand that user interaction also suffers various influences of variables
internal (desires and needs) and external to the user. In general, user interaction is directly
connected to the variations in the decision to choose the recommended item, such as time,
context, and the change of interests that impact interaction.

3. Methodology
To ensure the relevance of our study, we initially investigated the existing literature to de-
termine if similar reviews were available, finding none. Our review adheres to the system-
atic methodology described by Kitchenham [Kitchenham and Charters 2007]. We started
by formulating a detailed review protocol, defining research questions, methods for ad-
dressing them, search strategies, and inclusion/exclusion criteria. Then we run the study
through article selection, quality assessment, and analysis of results. The last step, con-
cerns the presentation of the findings. As suggested by [Kitchenham and Charters 2007,
Kitchenham 2012], we used the tool StArt1 tool [Fabbri et al. 2016a] to conduct the sys-
tematic review procedures in a structured way.

3.1. Research questions

Three main research questions (RQ) guided our investigation:

RQ1: Which are the main features of RSs considered in the studies? This question
aims to analyze the features covered by the recommendation algorithm itself. More spe-
cially, we want to know which filtering methods are used to produce recommendations,
which mathematical/machine learning models are implemented by the algorithms, and
what data is used in the experiments to test the features.

RQ2: What kind of action does the user perform when interacting with the system?
For that, we start by analyzing which actions allowing users to elicit preference and to
provide feedback to the system were available. Then, we also investigated how the user
behavior might influence the RSs (for example to improve precision) and how such as
user behaviour is specified by the RSs.

RQ3: What are the study’s current research gaps for future investigation? It aims
to point out open questions that can be explored in future research.

3.2. Search string and research sources

The review of the literature focused on publications of indexed scientific arti-
cles. For crafting the search query to find such as articles, we examined the re-
search questions, research objectives, and relevant prior research. The search string
is as follows:((‘‘RSs’’ OR ‘‘recommender systems’’) AND (‘‘user
interaction’’)). We conducted our search across four major computer science
databases, ACM, IEEE, Scopus, and Springer, selected due to their comprehensive cover-
age, relevance, and high impact in the field of computer science research [Cavacini 2015].
The included publications span from 2009 to 2023. The automated searches covered all

1http://lapes.dc.ufscar.br/tools/start tool/
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fields available in the research sources since we searched using options like ”anywhere”
in the fields equivalent to ”search within”.

3.3. Inclusion and exclusion criteria

After performing the search process, we conducted a first selection of articles by reading
their titles, abstracts, and keywords, selecting them according to the inclusion/exclusion
criteria presented respectively in Tables 1 and 2. Every article was assessed based on its
pertinence to our research questions.

Table 1. Inclusion Criteria
Criterion Description

IC1 Studies that show actions of users interaction with RSs
IC2 Studies that treat user interactions with RSs
IC3 Studies that consider dynamism in RSs and how this reflects user interaction
IC4 Studies that correct RS problems through user interaction
IC5 Studies that define RS metrics to assess user interaction

The criteria for inclusion and exclusion demonstrated effectiveness in limiting
the studies not aligned with our research goals. We excluded works related to tutorials,
posters, and technical reports as they are not systematically peer-reviewed. We also ex-
clude Ph.D. thesis assuming the authors might have published the relevant parts of thesis
in the form of scientific articles already available in the literature. We also excluded works
not published in scientific journals or conferences. The exclusion criterion EC5, concern-
ing studies with protected or paid access, not available through the Capes agreement.

Table 2. Exclusion Criteria
Criterion Description

EC1 Title, abstract, or keywords without the search terms
EC2 Studies not published in scientific journals or conferences as research papers
EC3 Duplicated studies
EC4 Studies not in English
EC5 Studies with protected or paid access
EC6 Studies that do not address user interaction towards RSs

3.4. Search and selection procedure

We start by inserting all items of the research protocol in the tool StArt, including the fol-
lowing fields: objective, research questions, search string, keywords, inclusion/exclusion
criteria, and the databases. Figure 1 shows the search and selection procedure. Then we
run the search query (as defined in Subsection 3.2) in all data sources. For each data
source, we have created a ”.bib” file containing the list of corresponding studies found.
Later, we imported these files into the Start tool. This procedure generated 1050 studies.
Then, we applied the remaining exclusion and inclusion criteria, resulting in 24 works.
A snowballing process [Wohlin 2014] (consisting of extracting studies related to a start
set of papers, using a backward/forward strategy, taking the reference list to identify new

iSys: Revista Brasileira de Sistemas de Informação (iSys: Brazilian Journal of Information Systems) https://journals-
sol.sbc.org.br/index.php/isys



14:9

Figure 1. Search and selection procedure

works to include, and looking forward to identifying new works based on those papers
citing the paper being examined) was also applied. This process resulted in 208 further
studies, from which 47 duplicated ones were excluded, with 161 remaining. After apply-
ing all exclusion criteria (after Snowballing process), we got two more works, resulting
in a final total of 29 studies that have been considered for deep analysis. From these 29
studies, we got 20 papers published in conferences and 9 articles published in scientific
journals. We used a single backward and forward iteration. No further iterations were
needed as the resulting articles began to repeat.

3.5. Threats to the validity
We have taken some actions to eliminate threats to the validity of the presented search and
selection process. These actions aim to minimize the barriers that could compromise the
conduction of the research and reduce the quality and reliability of the presented results.
First, the review followed the protocol defined in [Kitchenham and Charters 2007] and
was revised by specialists, guaranteeing that we carried out all steps defined for execut-
ing the research. Second, the selected data sources correspond to well-known research
platforms containing curated and hosted full-text publications from select publishers. In
support of this search, we adopted the Snowballing strategy to reduce any threat of rel-
evant studies that have been ignored. Finally, during the entire process of searching and
selecting studies, we count on the support of the StArt tool [Fabbri et al. 2016b], allowing
the generation of documentation of the whole procedure and enabling the review at any
time.

4. Results and discussions
Table 3 reports the 29 studies selected for deep analysis. Hereafter, we start by providing
some overall statistics about the studies, then we present a series of graphics and tables
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Table 3. List of studies selected for deep analysis of interaction aspects of Rec-
ommendation Systems approaches

Paper/year Filtering Machine Learning Models (MLM) Domain
[Meshram and Kaza 2021] CBF Partially observable Markov decision process (POMDP) E-commerce
[Nguyen and Cho 2020] Hybrid Hybrid generative model based on LDA Generic

[Chong and Abeliuk 2019]/2019 CF Pearson correlation and matrix factorization (MF) Joke
[Liu et al. 2020] CF Latent factor model (LFM) Movie

[Zhou et al. 2021] CF Filtering matrix with gradient descent; Deep learning (DL) technology; Movie
[Yang and Zhang 2020] Hybrid ON-LSTM together E-commerce

[Saranya et al. 2020] CBF Heterogeneous user-item (HUI) network and cosine similarity Music, Movie
[Shibamoto et al. 2019] CF Not identified Photography

[Xu et al. 2020] Hybrid Use of a posthoc heuristic to identify the explanations Documents

[Misztal-Radecka and Indurkhya 2020] CF
Density-based spatial hierarchical algorithm, Clustering of Applications
with Noise (HD BSCAN).

Movies and Docs

[Chang et al. 2021] CBF Not identified E-commerce
[Jianjun 2020] CF Collaborative filtering algorithm and Pearson’s correlation; E-commerce

[Guo and Li 2020b] Hybrid
K-means and Funk-SVD algorithms and hybrid recommendation
algorithm KMFSCF;

E-commerce

[Qian Gao 2021] CBF Use of CA-GNN E-commerce
[Nguyen et al. 2020] CBF Not identified E-commerce

[Walek 2017] CBF Not identified E-commerce
[Widiyaningtyas et al. 2021] Hybrid UPCSim algorithm Movie

[Koren et al. 2009] Hybrid Matrix to control the time change Movie
[Gao et al. 2023] Hybrid Static graph neural networks E-commerce

[Zheng et al. 2017] Hybrid DeepCoNN E-commerce
[Zhuo et al. 2022] CF Pointwise and the pairwise approaches Music, Movie
[Zhu et al. 2022] CF Graph neural network (GNN) and a Mixture-of-expert (MoE) Movie, Image
[Xie et al. 2022] Hybrid Gain-tuning dynamic negative sampling model (GDNS) Movie, E-commerce

[Wang et al. 2022] Hybrid Heter. Infor. Network (HIN) augmented target policy model Movie, E-commerce
[Jin et al. 2022] CF TWo-side Interactive NetworkS (TWINS) model E-commerce

[Deepak and Santhanavijayan 2022] Hybrid Graph-based semantic strategy for query expansion and recommendation; Generic
[Sabitha et al. 2022] CBF Modified RBFNN E-commerce
[Peng et al. 2019] CF Deep neural network Movie, Book

[Zheng et al. 2023] Hybrid AutoML for deep RS E-commerce, social media

that illustrate our findings with respect to the research questions presented at section 3.1.

4.1. Overview of the selected studies

Figure 2 presents the distribution of studies from 2009 to 2023. As we shall see, the
first study mentioning user interaction in RSs was a article published in a IEEE journal
([Koren et al. 2009] dating to 2009. We could not find any other publication on the topic
until 2017. However, from 2017 onward, there is an increasing number of publications in
the area. IEEE appears as the main data source of studies followed by ACM, but fewer
studies can still be found at Springer and Scopus.

4.2. How findings answer research questions

Hereafter we present our findings with respect to our research questions.

4.2.1. Analyzing RQ1 - the main features of RSs

Table 3 presents a general overview of the studies considering the research question RQ1
- Which are the main features of RSs considered in the studies?

The first feature analyzed was the application domain, which have been classified
as generic when studies were using more than two different domain datasets to perform
their experiments. The most commonly application domain was e-commerce, followed
by movies, music, jokes, photography, and documents. As shown in column domain of
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Figure 2. Distribution of studies from 2009 to 2023

the Table 3, the proposals tend to be specific to an application domain. Table 4 provides
the number of studies per application domain along the years.

The second feature analyzed was the possible influences of filtering methods in the
precise construction of RSs or even in the intervention in specifying the system require-
ments. The column Filtering in Table 3 presents the filtering method in each study. Figure
3 shows the distribution among the three methods: CF (i.e. collaborative filtering), CBF
(i.e. content-based filtering), and Hybrid (when both collaborative and content-based fil-
tering are available). Interestingly, the filtering methods are well distributed among the
selected works, with a slight increase in the hybrid approach. This homogeneous distri-
bution shows no specific filtering approach addressing user interaction.

Another feature investigated concerns what are the improvements proposed
by RSs (e.g. behaviour prediction, rating prediction, precision improvement...).
As shown at Figure 4, the majority of studies focus on the enhancement of rec-
ommendation algorithms to improve the precision of the items recommended by
the system to its users. Most of the studies propose a solution that tries (in
some way) to indicate in a more precise or personalized way the items for users
[Chong and Abeliuk 2019, Liu et al. 2020, Saranya et al. 2020, Shibamoto et al. 2019,
Misztal-Radecka and Indurkhya 2020, Jianjun 2020, Guo and Li 2020b, Walek 2017,
Widiyaningtyas et al. 2021, Koren et al. 2009]. These works use some mathematical or
machine learning models as the core of their recommended system proposal.

Table 3 presents the mathematical/machine learning models (MLM) implemented
by RSs. A mathematical model uses high-level information, such as attributes, to perform
calculations and tasks, and these attributes extracted from user interaction actions might
also influence the construction of such MLMs. A mathematical model may represent all
business domains [Diskin 2000]. Thus, as RSs increasingly use MLMs, it is essential to
have an alignment between user interaction and the model in these systems, which reflects
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Figure 3. Filtering methods

Figure 4. Improvements proposed by RSs
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Table 4. Classification of studies by application domain
Year documents e-Commerce generic jokes movies music photography book
2009 - - - - 1 - - -
2017 - 1 - - - - - -
2019 - 1 1 1 1 - 1 1
2020 2 5 - - 2 1 - 1
2021 - 2 - - 2 - - -
2022 - 4 1 - 4 1 1 -
2023 - 2 - - - - 1 -

the business vision and the models that will use such methods. Hereafter we presents the
main findings concerning the feature MLMs:

• The proposal described in [Meshram and Kaza 2021] shows a Markov model as
an approximation of the dynamic interaction of users showing their interests. In
the Markov model, a state describes the intensity level of preferences, whereas
a higher state means a higher level of interest for an item. The user inter-
action for an item is determined by the transition dynamics for that item. In
[Nguyen and Cho 2020], the proposal is a hybrid generative model that can pre-
dict users by analyzing repetitive interaction and latent group preference com-
ponents to discover new interactions or exogenous effects. The work described
in [Chong and Abeliuk 2019] analyzes the impact of RSs and quantifies the in-
equalities resulting from them to visualize and compare different biases. The
intuition behind this is to illustrate that frequently recommended popular items
create a bias that impacts and modifies user preferences and interactions. In
[Liu et al. 2020, Zheng et al. 2023], an innovative enhanced LFM-based frame-
work is introduced, using historical user interactions, check-in data, and user so-
cial connections to enhance recommendation accuracy. In [Gao et al. 2023], the
proposed is based on neural network and graphs for implicit interaction learning.

• In [Chang et al. 2021], the authors introduce a graph neural network model named
SURGE (SeqUential Recommendation with Graph neural nEtworks). The main
idea addresses two issues: (i) the user interactions in their historical sequences,
which often can not sufficiently reflect their actual preferences; and (ii) the chang-
ing in users’ dynamic preferences, which is challenging to capture in their his-
torical sequences. In [Chang et al. 2021], the authors introduce a graph neural
network model named SURGE (SeqUential Recommendation with Graph neural
nEtworks). The main idea addresses two issues: (i) the user interactions in their
historical sequences, which often can not sufficiently reflect their actual prefer-
ences; and (ii) the changing in users’ dynamic preferences, which is challenging
to capture in their historical sequences. The work discusses how important it is to
consider the dynamics of user interaction in RSs (published in 2021, it shows the
current relevance of the topic). Another work that presented studies on sequential
user interaction was described in [Nguyen et al. 2020], where the authors present
a hybrid generative model capable of predicting user interactions by considering
multiple factors.
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Figure 5. Datasets used in the experiments

• The user interaction is also considered in works that focus on rating prediction
[Zhou et al. 2021, Yang and Zhang 2020]. In [Zhou et al. 2021], both variance
and the Pearson correlation coefficient (PCC) are employed to assess the user’s
focus on the feature dimensions and to derive the weight vector for interactive
features. In [Yang and Zhang 2020], the authors proposed to use two models, one
for users and another for projects. User reviews and item reviews are provided as
inputs to the models. The output of the two models is used in the graph convo-
lutional neural network layer for heterogeneous information. The corresponding
rating is generated as an output through a shared layer.

The feature dataset used to carry out the experiments (shown at Figure 5) al-
lowed us to identify what data the users provide as input to the system. As we
shall see at Figure 6, a deeper analysis of those dataset shows that most of works
(20%) use the ratings provided by users (such as ratings of products, movies, restau-
rants, food, and so on) [Chong and Abeliuk 2019, Liu et al. 2020, Zhou et al. 2021,
Misztal-Radecka and Indurkhya 2020, Qian Gao 2021], as well as user-supplied reviews
[Koren et al. 2009, Zheng et al. 2017, Yang and Zhang 2020, Saranya et al. 2020]. User
data (such as user id, date and time of login, genre, age, and others) are considered in some
works [Widiyaningtyas et al. 2021, Koren et al. 2009, Zheng et al. 2017], as well as any
user interaction with the RSs [Nguyen et al. 2020, Jianjun 2020, Chang et al. 2021] (such
as clicks, likes, login, scroll up and down). More often, there are no detailed descriptions
about which attributes have been considered in the works, so that some of attributes were
inferred by considering the the nature of the datasets employed in the studies.

The last feature considered in the study was the overall output
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Figure 6. Input data

generated by the algorithms. This point is not trivial to identify be-
cause most of the work focuses on developing solutions that aim to im-
prove the accuracy of RSs, such as discussed in [Meshram and Kaza 2021,
Chong and Abeliuk 2019, Liu et al. 2020, Saranya et al. 2020, Shibamoto et al. 2019,
Misztal-Radecka and Indurkhya 2020, Chang et al. 2021, Jianjun 2020,
Guo and Li 2020b, Walek 2017, Widiyaningtyas et al. 2021, Koren et al. 2009,
Zheng et al. 2017]. For these specific cases, we have found that most of the output
can be classified as a ”Ranking” of recommended products. The selected works
also focus on user interaction prediction [Nguyen and Cho 2020, Qian Gao 2021] and
rating prediction [Zhou et al. 2021, Yang and Zhang 2020]. In all cases, the output
involves a similarity or prediction score value. Other works focus on interaction
modeling [Nguyen et al. 2020] and create user history based on log data of the system
[Xu et al. 2020].

4.2.2. Analyzing RQ2 - User actions

Table 5 shows the features that have been analyzed to answer the research question RQ2
- What actions do users take during their interactions when interacting with the system?
For that, we tried to identify what kind of user interactions are taken into account by RSs.

According to [Jugovac and Jannach 2017b], there are two phases in which a user
interacts with the RS: (i) elicitation of preferences when the system does not know the
user’s preferences and acts to achieve them; and (ii) presentation of the results, or feed-
back, when the RS makes the result available, and the user needs to make an evaluation.
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Figure 7. User Actions

Figure 8. Actions to elicit preferences

Actions related to eliciting preferences can be: select item, check-in, etc. Feedback actions
can be: rate item, like, comment, etc. To answer the research question RQ2, we analyzed
the dataset experiments to identify the attributes used in each experimental dataset. The
results in terms of how each work considers the user actions and elicit preferences are
presented in the column User Actions in Table 5 and their distribution is illustrated at Fig-
ure 7. As we shall see that most work, 45%, consider preference elicitation (PE), while
30% consider the user feedback while interacting with the resulting recommendation, and
25% consider both types of action.

Figure 8 illustrates common actions used as elicitation user preferences, which
can be implicitly or explicitly. The user actions enabling to elicit preferences can vary
greatly, but very often lie in one of the following categories: item select, shopping (which
can be further classified as register, visualization, check-in), geolocation or play item.
The third column in Table 5 presents the user interactions explicitly mentioned in the
selected works. Identifying this type of interaction is not trivial since the works generally
refer to “user interaction” given some examples, such as clicking a button or link, playing
music/video, or adding an item to a shopping cart.
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Figure 9. Types of User Feedback

Table 5. User Actions in a RS
Work/Year User actions Preference elicitation User feedback Specification

[Meshram and Kaza 2021] PE Items selection NA Ad-hoc description
[Nguyen and Cho 2020] PE Play music/videos, login in Communities NA NA

[Chong and Abeliuk 2019] Feedback NA Items evaluations NA
[Liu et al. 2020] Feedback NA Item evaluation and classification NA

[Zhou et al. 2021] Feedback NA Items classification NA
[Yang and Zhang 2020] Feedback NA User comments NA

[Saranya et al. 2020] Feedback NA Items classification Ad-hoc description e ad-hoc design
[Shibamoto et al. 2019] PE Geolocation NA NA

[Xu et al. 2020] PE Access and read item NA NA
[Misztal-Radecka and Indurkhya 2020] PE Select item category NA NA

[Chang et al. 2021] Both Item selection and following Like NA
[Jianjun 2020] PE Visit page NA Ad-hoc design

[Guo and Li 2020b] PE Item selection and visualization NA NA
[Qian Gao 2021] PE Item selection NA NA

[Nguyen et al. 2020] Both Item click and visualization Item evaluation NA
[Walek 2017] PE Item selection, visualization and purchase NA NA

[Widiyaningtyas et al. 2021] Both Item selection Item classification NA
[Koren et al. 2009]/2009 Both Item selection Comments NA

[Gao et al. 2023] Both Adding-to-cart or purchasing Item classification NA
[Zheng et al. 2017] Both Items selection Item evaluation NA
[Zhuo et al. 2022] PE Users Likes NA NA
[Zhu et al. 2022] Feedback NA Observed Interaction NA
[Xie et al. 2022] PE NA NA NA

[Wang et al. 2022] Feedback NA Items evaluation NA
[Jin et al. 2022] Both Item selection Item evaluation NA

[Deepak and Santhanavijayan 2022]/2022 PE NA NA NA
[Sabitha et al. 2022] Both Item selection Item evaluation, reviews NA

[Peng et al. 2019] Feedback NA Item evaluation NA
[Zheng et al. 2023] Both Click Item classification NA

We also analyzed how the user behaves concerning recommended items. We
sought to identify the actions indicated in the works that, as comprehensively as possible,
consider user interactions on the recommended items. In this case, the most performed
interactions are item classification and evaluation and, in some cases, the possibility to
comment. The fourth column in Table 5 and Figure 9 present the user interactions men-
tioned in the selected works. As in the previous question, identifying this type of interac-
tion was also not trivial, since the works generally refer to “user interaction” given some
examples, such as ratings, item evaluation, and user comments.

We also tried to identify how user interaction may influence the RS to improve
the precision in recommending. We aim to determine how users’ actions can increase
the accuracy of recommended items. In this sense, we only analyzed the works whose
final result focused on results ranking, which represented 55% of the studied works. The
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other works were not analyzed since they do not focus on improving precision but on user
modeling, prediction of ratings or user interaction. In general, interactions with users
always impact improving recommendation accuracy. Any action the user takes, listed in
the second column of Table 5, can positively enhance accuracy. For example, the user’s
action in selecting an item through a click indicates interest in that item, which can be
stored as an indication of preference. In this way, any user action is positive for accuracy
improvement, including actions demonstrating their lack of interest.

4.2.3. Analyzing RQ3 - Research gaps

The identification of open questions in our study was based on a critical analysis of the
literature reviewed. We did not use a specific method like thematic analysis; rather, we
examined the limitations and future research directions mentioned across the studies in
our corpus. This approach allowed us to identify recurring gaps and under-explored areas
relevant to user interaction in recommendation systems. We suggest that this method pro-
vides a valid perspective, focusing on gaps highlighted by leading studies in the field. Our
analysis identifies three open questions that can be studied more deeply when considering
user interaction in recommendation systems. In this final section, we summarize these
issues while making recommendations for future research.

Conceptual modeling of user interaction in recommendation systems. A con-
ceptual model helps us understand the more abstract intent of an application. The better
the conceptual model relates to users’ mental conceptual models, the easier it is to use it
to explain what they intend to do with the application. Therefore, constructing a concep-
tual model that reflects all possible user interactions, whether related to the elicitation of
preferences or feedback on results, would be very interesting to help develop recommen-
dation systems that better understand user needs. In [Jawaheer et al. 2014], the authors
present as future directions the understanding of the reasons users rate items is essential
in improving user feedback. A conceptual modeling design goes further and models all
kinds of interactions.

Specification of user requirements for interaction in recommendation sys-
tems. A specification is a document used in software engineering that specifies what the
user expects the software to be able to do. As recommendation systems have similar stan-
dards worldwide, it would be interesting to formalize the users’ needs to define a standard
for specifying the users’ needs [Kumar et al. 2010].

Specification of dynamic user behavior patterns. In our perception, it is clear
that there are dynamic behavior patterns in users who use a recommendation system.
However, in our investigation, we have yet to identify anything that can specify these
behavior patterns in the literature that contributes to pre-defining this for the system before
its implementation. Not considering such patterns makes it impossible to reproduce this
behavior in systems, not even to plan how they can work [Chen et al. 2020].

Mapping and specification of user dynamic behavior. As mentioned earlier,
the examination of the contextual aspects of user feedback holds potential for enhancing
performance. [Jawaheer et al. 2014]. In this scenario, the system could, for example,
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adapt more effectively to the dynamic behavior of the user, which can be identified in
some situations that consider the user behavior, the external context, or even periods of
time. It could be interesting for recommendation systems to consider such variables so
that the user may have a friendlier experience interacting with the system.

5. Discussion

In this section, we discussion the implications of the synthesized findings for the first two
research questions (RQ1 and RQ2).

5.1. Key Features of Recommendation Systems (RQ1)

The studies showcase a rich diversity of features across domains, filtering methods, and
recommendation models, each designed to enhance recommendation accuracy and user
interaction. A primary characteristic observed is the domain specificity of the datasets
used. Many proposals adopt domain-specific features to achieve more accurate recom-
mendations, with e-commerce, movies, music, and other entertainment sectors most fre-
quently represented. This trend reflects the popularity of these domains and the availabil-
ity of large, rich datasets. However, our findings indicate that studies employing generic
datasets across multiple domains may offer more broadly applicable insights, allowing
for generalization and adaptability across RS applications.

Filtering methods (collaborative, content-based, and hybrid) are fairly evenly rep-
resented, with a notable increase in hybrid approaches. The hybrid approach combines the
strengths of both collaborative and content-based filtering, making it especially valuable
for applications requiring diverse data sources to capture user preferences. This balance
suggests a need for future work to assess how these filtering methods could be tailored to
optimize user interaction by adapting dynamically to user inputs.

Recent advances in recommendation models include the application of Markov
models, neural networks, and hybrid generative models. Many studies emphasize the use
of sequential and contextual data to improve recommendation accuracy. These models
account for users’ dynamic preferences by leveraging patterns in historical interactions,
thereby personalizing recommendations based on implicit cues such as clicks, time spent,
and scrolling. Such approaches underscore the importance of capturing evolving user
preferences and suggest the potential for enhancing personalization through real-time data
analysis and feedback loops.

Finally, the user input and output data in these studies reveal that, while explicit
feedback like ratings and reviews is widely used, there is an increasing reliance on implicit
behavioral data to enrich interaction models. The integration of implicit signals allows
RSs to capture subtler aspects of user behavior, ultimately facilitating more accurate and
responsive systems. This focus on user-centric features implies that future research should
consider more granular data collection methods and sophisticated processing techniques,
particularly in contexts beyond popular domains, to explore how RS features might impact
user interaction quality across a broader spectrum of applications.
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5.2. User Interaction Actions (RQ2)
The studies reviewed provide insights into two primary phases of user interaction in rec-
ommendation systems (RSs): preference elicitation and result presentation, as described
by [Jugovac and Jannach 2017b]. Preference elicitation involves actions users take to
express initial preferences, while result presentation encompasses user feedback on the
recommended items. Our findings indicate that user interactions across these phases are
diverse but can broadly be classified into explicit actions (e.g., selecting items, providing
ratings) and implicit cues (e.g., click behaviors, time spent on a page), which are captured
in Table 6.

Preference elicitation actions, such as item selection or check-ins, are foundational
for systems to establish initial user profiles. Studies show that 45% of the analyzed works
focus on these actions, underscoring their significance in generating accurate recommen-
dations. For example, each item selected, checked in, or even viewed by a user contributes
to a nuanced preference profile, allowing RSs to make more informed recommendations.

In the result presentation phase, which 30% of the reviewed studies focus on,
actions such as rating, liking, and commenting on items enable systems to refine recom-
mendations based on explicit user feedback. These interactions not only help validate
recommendations but also allow RSs to continuously adjust to evolving user preferences.
Table 6 illustrates the common feedback actions, highlighting how these systems leverage
user evaluations to prioritize recommended items and improve ranking accuracy.

User interactions also impact the RS’s precision, particularly in ranking results.
Studies focused on accuracy improvement, representing 55% of the reviewed works, em-
phasize that any user action, whether explicit or implicit, serves as valuable feedback
for enhancing recommendation accuracy. Actions like item clicks or shopping cart addi-
tions signal user interest, which can significantly refine the recommendation algorithm’s
predictions by reinforcing items that align with the user’s demonstrated preferences. Fur-
thermore, even interactions indicating disinterest (e.g., ignoring or skipping recommen-
dations) can help RSs reduce the level of priority of certain items, ensuring future recom-
mendations better match user intent.

In summary, user interactions, through both preference elicitation and feedback,
play a crucial role in shaping and refining RS functionality. Understanding these inter-
actions as a continuous feedback loop enables RSs to better align with user expectations,
providing more precise and personalized recommendations. This analysis points to the
value of future research on optimizing interaction-based feedback mechanisms, poten-
tially enhancing RS adaptability across diverse user behaviors and domains.

6. Conclusion
Analyzing user behavior on recommended items is essential for developing more accu-
rate and personalized recommendation systems. It is a critical issue to design more inter-
active recommendations [Jugovac and Jannach 2017a] and must be deeply investigated.
The objective of this article was to present how works that propose solutions to tradi-
tional problems in recommendation systems consider user interaction. We developed a
qualitative research study using a literature systematic review, analyzing journal articles,
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professional publications, and conference proceedings papers. The initial search process,
after the snowballing, resulted in 208 studies, from which 47 duplicated ones were ex-
cluded, with 161 remaining. After applying all exclusion criteria, we got 29 studies that
have been considered for deep analysis. From these 29 studies, 20 papers were published
in conferences, and 9 articles were published in scientific journals.

This systematic review provides a comprehensive analysis of user interaction in
recommendation systems, highlighting several key takeaways. First, it emphasizes the
importance of understanding user preferences and actions during interactions, which sig-
nificantly influence the effectiveness and personalization of recommendation systems. By
categorizing user interactions into preference elicitation and feedback, the study under-
scores the dual phases of user engagement that shape recommendation outcomes. More-
over, it identifies prevalent domains and filtering methods used in current research, reveal-
ing a trend towards domain-specific approaches that enhance recommendation accuracy.
The findings also point to critical gaps in the literature, particularly in the integration of
user dynamics into recommendation algorithms, suggesting that future research should
focus on developing more adaptive systems that respond to evolving user preferences.
Ultimately, this review not only synthesizes existing knowledge but also lays the ground-
work for future investigations into improving user interaction within recommendation
systems, fostering advancements that can lead to more personalized and effective user
experiences.
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