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Abstract. The concepts of Industry 4.0 trigger the transformation of manufactur-
ing firms. Digital technologies upgrade traditional products and services to in-
crease the satisfaction of customers. In this paper, the authors investigate digital
products and services in manufacturing firms. Additionally, the authors challenge
relations between digital products and services and their share in the gross annual
turnover of manufacturing firms. The data for this research are obtained through
the Digital Servitization Survey coordinated by the IFIP WG5.7 Special Interest
group on Service Systems Design, Engineering, and Management. We used the
Serbian dataset from 136 manufacturing firms. The results show that 68% and
42% of manufacturing firms use digital technologies for product creation and
digital services, respectively. Moreover, results demonstrate products have the
90% of the share in gross annual turnover in manufacturing firms. However, the
prediction of the production managers for the next two years shows that services
will reach a 30% share in gross annual turnover of firms.

Keywords: Product-Service Systems, Servitization, Digital services, Digital
products, Survey.

1 Introduction

In the last decade, the research community has given significant attention to advanced
services in manufacturing firms [1]. Furthermore, the employment of Industry 4.0 con-
cepts and digital technologies in firms support the transformation of products and ser-
vices [2], [3]. To further develop their business, manufacturing firms need to find an
appropriate way to transform it from traditional to digital [4]. Therefore, Product-Ser-
vice Systems (PSS) could help production to provide the sustainability of organizations
by achieving economic, environmental, and social benefits [5]. The transformation
from traditional PSS to smart PSS depends on organizational and technological changes
[4]. From a technology perspective, manufacturing firms need to buy or develop tech-
nologies such as the Internet of Things, Big Data, Augmented or Virtual Reality, and
others [6], [7]. Moreover, production need to make a strategy on how to employ these



digital technologies in the products and services offered [8], [9]. The driving role of
digital technologies for PSS is also a part of the organization's changes [10].

The main challenges from an organizational perspective could be divided into or-
ganizational structure and performance metrics, human resource requirements, and sup-
ply network relationships [11]. In product-centered organizations, a measure of the
firm's success is represented through financial performance; on the other side, service-
oriented soft performance indicators are difficult to measure [11]. In this way, the per-
formance measurement in PSS is very difficult for production managers. Furthermore,
communication and networking skills are required for frontline employees to facilitate
or sell PSS to customers [10], [12]. Thus, production needs to make a set of training for
their employees to understand the value of PSS and how to communicate them to cus-
tomers. The shift to PSS challenges the organization of value and supply chains. Pro-
duction needs to move the focus from stable intra-firm transactional flows of physical
materials to multiple, dynamic relationships and dual-way flows of materials and infor-
mation with their suppliers [13]. According to these challenges, the transformation from
traditional to smart PSS represents a very difficult process for manufacturing firms [4].
Moreover, the research community gives an overview that firms from developed coun-
tries easier achieve the advanced level of PSS than firms from developing countries
[14]. Along with the different organizational and technical capacities, previous research
shows the different shares of industry sectors in developed and developing countries
[15]. In the share of total industry, high-tech firms (i.e. electrical equipment, machinery,
etc.) have a higher share in developed countries [15]. On the other hand, in the share of
total industry, low-tech firms (i.e. food production, textile, etc.) have a higher share in
developing countries [16]. However, the integration of digital products and services is
a growing trend among manufacturing firms which could together provide value chains
for firms from developed and developing countries [17]. Furthermore, manufacturing
firms from developing countries need to prepare themself to become a part of the value
chain of manufacturing firms from developed countries via smart PSS [11]. This paper
has the aim to fill the literature gap on findings from the use of smart PSS in developing
countries. Moreover, with these findings manufacturing firms from developed countries
could achieve new insights into the digitalization level of their partners from develop-
ing countries. Based on the literature background, the authors proposed following re-
search questions:

e RQ1: What is the share of products and services of gross annual turnover in
Serbian manufacturing firms?

e RQ2: What is the level of smart PSS in Serbian manufacturing firms?



2 Literature review

The term PSS could be defined as a combination of products and services capable of
jointly fulfilling a customer need at the market [18]. Furthermore, it enables manufac-
turing firms to be more sustainable and to make a better impact on the environment
[19]. Additionally, a PSS business model allows manufacturing firms to increase their
competitiveness at the market with the creation of better relations with customers [20].
In accordance with Tukker’s classification, PSSs can be divided in the three periods of
transformation, from product-oriented to service-oriented business models [19]. Spe-
cifically, product-related services refer to solutions closely related to product charac-
teristics (i.e. maintenance, spare-parts), use-oriented services include product renting
or leasing, while results-oriented services concern services such as pay per service units
or long-term maintenance contracts [19], [21]. For the transformation from traditional
to smart PSS, manufacturing firms need to understand how digital technologies make
an impact on the products and on all of these three groups of services [22]. In the study
of smart PSS, Lerch describes three different roles of digital technologies on the trans-
formation of PSS [23]. In the first period, manufacturing firms involve digital technol-
ogies in product creation, after that firms involve digital technologies in service creation
and finally digital technologies become an intelligent component of smart PSS [23].
The rapidly changing global market supports the transformation from traditional to
smart PSS [24].

Smart PSS is known as an intelligent-linked system, with a combination of smart
products and internet-based services [25]. Furthermore, a previous study divided the
smart PSS into four layers: smart devices, network, data management, and software
[25]. Smart PSS enables better providing of solutions (i.e. smart products and services)
based on the customer needs [25]. To achieve smart PSS manufacturing firms need to
pass challenges in the application of digital technologies [26]. Also, firms need to un-
derstand technical competence of digital technologies, ability to use digital technolo-
gies in a meaningful way, ability to evaluate digital technologies critically, and moti-
vation to participate and commit in the digital culture of the firm [27], [28]. Manufac-
turing firms use digital technologies for the creation of digital products and services to
make environmental, social and economic benefits [29]. There are many benefits to the
application of digital products and services such as: simplifying mechanical compo-
nents or replacing them with software, developing remote services to supplement or
replace traditional services performed on-site, reducing transport of physical products,
optimizing service tasks and travel routes by applying apps, synchronizing the supply
chain of product and services [30]. Furthermore, smart PSS easier connects all actors
in the PSS environment including PSS providers and suppliers, PSS customers and end-
users, and the broad society in which it operates at the same digital platforms [30]. Also,
previous research from developed countries shows that 1oT combined with Big Data
and Analytics techniques overcomes the PSS challenges and make more financial ben-
efits for manufacturing firms [31]. Additionally, research from developed countries
shows that easy-to-implement digital technologies produce a direct effect on firm fi-
nancial performance with a low cost of their deployment [32]. On the other hand, the



high quality of digital technology with the high cost of investments should be supported
by other organizational capabilities of firms to achieve positive financial performance
[32]. According to the findings from developed countries, this study investigates the
future trend of digital products and services in the creation of smart PSS in developing
countries (i.e. Serbian manufacturing firms). Moreover, this study investigates technol-
ogy challenges (implementation of digital technologies in product and service creation)
and organizational challenges (share of the gross annual turnover from products and
services, market share, and structure of the industry sector).

3 Methodology

This study was based on data from the Digital Servitization Survey, research conducted
in Italy, Germany, Sweden, Mexico Switzerland, and Serbia, and structured in two main
areas: (1) The first area is aimed at understanding the offering of service and digital
services of the companies. After an introductory section on the firm's distinctive char-
acteristics, several questions are proposed to analyze both the industry 4.0 and the dig-
ital service offerings, (2) The second area aims at understanding the dynamics behind
the digital servitization path starting from the output of Pirola et al. [33]. In particular,
for those firms that in the first part of the survey present a digital service offering, their
approaches towards Digital Servitization strategy, PSS design methods, Knowledge
management, Assessment tools, and Sustainability issues are investigated. In particular,
this research used a Serbian data set from 136 manufacturing firms obtained in 2022,
and it is focused on the first part of the survey. The research was based on the analysis
of manufacturing firms (NACE Rev 2 codes from 10 to 33). The data sample for this
research was obtained by the method of determining the stratified sample in relation to
the industrial sector and the size of the company in Serbia. The research was conducted
within manufacturing firms with at least 20 employees. The questionary was sent online
via Survey Monkey. The response rate was 15%. The result of the sample depicts that
about 39% of the manufacturing firms in the sample are small, having between 20 and
49 employees, another 40% of the manufacturing firms have between 50 and 249 em-
ployees, and 21%, have more than 250 employees. Table 1 reports the distribution of
manufacturing firms by sector.

Table 1. Distribution of sample by industry

Manufacturing industry Share on total sample

Food production 27%
Production of fabricated metal products, except 10%
machinery and equipment

Production of machinery and equipment n.e.c. 9%
Production of textile 7%
Production of rubber and plastics 7%
Production of electrical equipment 7%
Production of motor vehicles, trailers, and semi-trailers 6%

Others 27%




4 Results

According to the research question What is the share of products and services of gross
annual turnover in Serbian manufacturing firms?, Figures 1 and 2 through a frequency
analysis show the share of the gross annual turnover from products and services in Ser-
bian manufacturing firms. Specifically, Figure 1 reports the current share of gross an-
nual turnover, while the forecast of the share of gross annual turnover for the next two
years is presented in Figure 2.
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Figure 1. The share of gross annual turnover in Serbian manufacturing firms

Figure 1 presented the share of gross annual turnover from products and services in
2022 in Serbian manufacturing firms. Results show that about 80 manufacturing firms
have about 10% of the share in total gross annual turnover from services. On the other
hand, about 50 manufacturing firms have about 90% of the share in total gross annual
turnover from products. According to these findings, we demonstrate findings that Ser-
bian manufacturing firms are more product-oriented than service-oriented.
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Figure 2. The prediction of the share of gross annual turnover in Serbian manufacturing firms
for 2024



Figure 2 presented the prediction of the share of gross annual turnover from products
and services for 2024 in Serbian manufacturing firms. Results make the prediction that
about 80 manufacturing firms will have about 40% of the share in total gross annual
turnover from services. Additionally, predictions show that about 75 manufacturing
firms will have about 50% of the share in total gross annual turnover from products. In
comparison with results from the previous Figure 1, we can demonstrate that Serbian
manufacturing firms would like to transform their orientation from product to service-
oriented business models. Moreover, according to the research question What is the
level of smart PSS in Serbian manufacturing firms? results from the Survey show that
about 60% of manufacturing firms use digital technologies for product creation. Also,
only 10% of manufacturing firms don't use digital technologies for product creation.
On the other hand, results from the Survey show that only 17% of manufacturing firms
use digital technologies for the creation of product-related services. Furthermore, re-
sults show that only 6% of manufacturing firms use digital technologies for the creation
of use-related services. Finally, results show that about 20% of manufacturing firms
use digital technologies for the creation of result-related services. According to these
findings, authors could conclude that digital technologies could be triggers for the trans-
formation of manufacturing firms from product-oriented firms to service-oriented
firms. Additionally, results show that 80% of manufacturing firms have less than 10
million euros in gross annual turnovers. The main markets of Serbian manufacturing
firms are national for 48% of manufacturing firms and international for 41% of manu-
facturing firms. Only 11% of manufacturing firms have a local market as the main mar-
ket.

5 Discussion and Conclusion

This study provides insights into the role of digital products and services in devel-
oping countries (i.e. Serbian manufacturing firms). Manufacturing firms from all 24
manufacturing sectors (NACE Rev 2 codes from 10 to 33) were assessed to answer the
research question: "What is the share of products and services of gross annual turnover
in Serbian manufacturing firms?". Based on the research findings authors conclude that
at this moment Serbian manufacturing firms are more product-oriented firms. The re-
sults show that 50 manufacturing firms from the sample generate 90% of gross annual
turnover from products and 80 firms from the sample generate 10% of gross annual
turnover from services. On the other hand, predictions of production managers for the
next two years predict transformation from product-oriented to service-oriented manu-
facturing firms. Accordingly, they predict that 80 firms will generate 40% of gross an-
nual turnover from services. Hence, authors give explanation on this transformation in
the answer to research question 2: "' What is the level of smart PSS in Serbian manufac-
turing firms?". Findings show that about 60% of manufacturing firms use digital tech-
nologies for product creation. On the other hand, results show that only 17% of manu-
facturing firms use digital technologies for the creation of product-related services, 6%
of manufacturing firms use digital technologies for the creation of use-related services,
and that about 20% of manufacturing firms use digital technologies for the creation of



result-related services. Based on this finding authors predict that with more employ-
ment of digital technologies in service creation manufacturing firms increase their share
in gross annual turnover. Furthermore, according to the organizational challenges this
research shows the trends in low-tech firms (i.e. food and textile production have 35%
of share in total sample). According to this sample, authors could conclude that the
process of digitization will enable low-tech firms from developing countries to become
a part of the value chains of firms from developed countries. Additionally, for the trans-
formation from product to service orientation manufacturing firms need to better un-
derstand the needs of their customers on the local, national and international levels.
They need to develop different packages according to the market specification. From
the theoretical implications, this research gives in-depth findings in the level of digital-
ization in products and service creation. Additionally, this research confirms previous
studies which show that manufacturing firms easily transform services which are not
closely related to product characteristics. Hence, research results show that training as
a service is the most digitized service in the Serbian manufacturing firms. Also, findings
confirm the important role of digital technologies in the creation of smart PSS. Future
predictions in the share of services in gross annual turnover confirm trends of previous
research which show the increasing trend in the use of smart PSS models in manufac-
turing firms. Also, this research confirms that low-tech firms have a lower level of pos-
sibility to employ digital technologies than high-tech firms.

The main contribution of this research from a theoretical perspective is to show how
digital technologies could increase the role of services in the creation of gross annual
turnover. Moreover, this research gives an overview of the market classification in the
firms from developing countries. From the practical perspective, this research gives
insights into the gross annual turnover in Serbian manufacturing firms. Moreover, with
these findings manufacturing firms from developed countries could achieve new in-
sights on how to make investments in developing countries to make value chains with
manufacturing firms. Therefore, this finding shows a different perspective in the crea-
tion of gross annual turnover. At this moment results show the product-orientation of
manufacturing firms in the process of digitization and in the share of profits generated
from the products. In the future, they predict service-orientation of manufacturing firms
which will achieve more profits from services with the employment of digital technol-
ogies in service creation. With this information, production managers could shape their
business model to be more attractive for their customers with the creation of smart PSS.
Smart PSS will provide more combinations of digital products and services which have
a lower unit cost of creation than traditional products and services. Also, this research
gives an overview of the market classification in Serbian manufacturing firms. With
this information and with smart PSS manufacturing firms could make more B2B rela-
tions with international firms. In this way, manufacturing firms from Serbia could be
more competitive in the international market. The major limitation of this paper is in
the data set. This research uses the data set from Serbian manufacturing firms which
have a high number of low-tech firms. Future research needs to use data sets from dif-
ferent countries which could better explain the general situation in future trends of dig-
ital products and services. Furthermore, this research uses more technology challenges



in the offer of smart PSS. Future research needs to include more organizational chal-
lenges to better explain the creation process of smart PSS. With this information, re-
search could measure the effect of the technological and organizational components on
the financial benefits of smart PSS.

References

[1]

[2]

B3]
[4]

[5]

(6]

[71

(8]

[9]

[10]

[11]

[12]

[13]

[14]

T. Baines, A. Ziaee Bigdeli, O. F. Bustinza, V. G. Shi, J. Baldwin, and K. Ridgway, “Servitization:
revisiting the state-of-the-art and research priorities,” IJOPM, vol. 37, no. 2, pp. 256-278, Feb. 2017,
doi: 10.1108/1JOPM-06-2015-0312.

M. Ardolino, M. Rapaccini, N. Saccani, P. Gaiardelli, G. Crespi, and C. Ruggeri, “The role of digital
technologies for the service transformation of industrial companies,” International Journal of Pro-
duction Research, vol. 56, no. 6, pp. 2116-2132, Mar. 2018, doi: 10.1080/00207543.2017.1324224.
S. Rakic, M. Pavlovic, and U. Marjanovic, “A Precondition of Sustainability: Industry 4.0 Readi-
ness,” Sustainability, vol. 13, no. 12, p. 6641, Jun. 2021, doi: 10.3390/su13126641.

M. Kohtamaki, V. Parida, P. Oghazi, H. Gebauer, and T. Baines, “Digital servitization business mod-
els in ecosystems: A theory of the firm,” Journal of Business Research, vol. 104, pp. 380-392, Nov.
2019, doi: 10.1016/j.jbusres.2019.06.027.

S. R. Moro, P. A. Cauchick-Miguel, and G. H. S. Mendes, “Product-service systems benefits and
barriers: an overview of literature review papers,” International Journal of Industrial Engineering
and Management, vol. 11, no. 1, pp. 61-70, 2020, doi: http://doi.org/10.24867/1J1IEM-2020-1-25.
M. Pavlovi¢, U. Marjanovi¢, S. Raki¢, N. Tasi¢, and B. Lali¢, “The Big Potential of Big Data in
Manufacturing: Evidence from Emerging Economies,” in Advances in Production Management Sys-
tems. Towards Smart and Digital Manufacturing, vol. 592, B. Lalic, V. Majstorovic, U. Marjanovic,
G. von Cieminski, and D. Romero, Eds. Cham: Springer International Publishing, 2020, pp. 100—
107. doi: 10.1007/978-3-030-57997-5_12.

B. Lalic, U. Marjanovic, S. Rakic, M. Pavlovic, T. Todorovic, and N. Medic, “Big Data Analysis as
a Digital Service: Evidence Form Manufacturing Firms,” in Proceedings of 5th International Con-
ference on the Industry 4.0 Model for Advanced Manufacturing, L. Wang, V. D. Majstorovic, D.
Mourtzis, E. Carpanzano, G. Moroni, and L. M. Galantucci, Eds. Cham: Springer International Pub-
lishing, 2020, pp. 263-269. doi: 10.1007/978-3-030-46212-3_19.

Magdalena Paul et al., “Reconfigurable Digitalized and Servitized Production Systems: Require-
ments and Challenges,” presented at the Advances in Production Management Systems - APMS
2020., Novi Sad, Feb. 2020. doi: 10.1007/978-3-030-57997-5_58.

D. Ciric, T. Lolic, D. Gracanin, D. Stefanovic, and B. Lalic, “The Application of ICT Solutions in
Manufacturing Companies in Serbia,” in Advances in Production Management Systems. Towards
Smart and Digital Manufacturing, vol. 592, B. Lalic, V. Majstorovic, U. Marjanovic, G. von Ciemin-
ski, and D. Romero, Eds. Cham: Springer International Publishing, 2020, pp. 122-129. doi:
10.1007/978-3-030-57997-5_15.

A. Q. Li, N. Rich, P. Found, M. Kumar, and S. Brown, “Exploring product-service systems in the
digital era: a socio-technical systems perspective,” TQM, vol. 32, no. 4, pp. 897-913, Jul. 2020, doi:
10.1108/TQM-11-2019-0272.

V. Martinez, M. Bastl, J. Kingston, and S. Evans, “Challenges in transforming manufacturing organ-
isations into product-service providers,” Journal of Manufacturing Technology Management, vol. 21,
no. 4, pp. 449-469, May 2010, doi: 10.1108/17410381011046571.

D. Ciric, B. Lalic, U. Marjanovic, M. Savkovic, and S. Rakic, “A Bibliometric Analysis Approach to
Review Mass Customization Scientific Production,” in Advances in Production Management Sys-
tems. Artificial Intelligence for Sustainable and Resilient Production Systems, vol. 634, A. Dolgui,
A. Bernard, D. Lemoine, G. von Cieminski, and D. Romero, Eds. Cham: Springer International Pub-
lishing, 2021, pp. 328-338. doi: 10.1007/978-3-030-85914-5_35.

M. Spring and L. Araujo, “Service, services and products: rethinking operations strategy,” Interna-
tional Journal of Operations & Production Management, vol. 29, no. 5, pp. 444-467, Apr. 2009, doi:
10.1108/01443570910953586.

L. Mastrogiacomo, F. Barravecchia, and F. Franceschini, “A worldwide survey on manufacturing
servitization,” Int J Adv Manuf Technol, vol. 103, no. 9-12, pp. 3927-3942, Aug. 2019, doi:
10.1007/s00170-019-03740-z.



[15]

[16]

[17]
[18]
[19]

[20]

[21]

[22]
[23]

[24]

[25]

[26]

[27]

[28]

[29]

[30]

[31]

[32]

[33]

A. Bikfalvi, G. Lay, S. Maloca, and B. R. Waser, “Servitization and networking: large-scale survey
findings on product-related services,” Serv Bus, vol. 7, no. 1, pp. 61-82, Mar. 2013, doi:
10.1007/511628-012-0145-y.

S. Rakic, L. Visnjic, P. Gaiardelli, D. Romero, and U. Marjanovic, “Transformation of Manufacturing
Firms: Towards Digital Servitization,” in Advances in Production Management Systems. Artificial
Intelligence for Sustainable and Resilient Production Systems, vol. 631, A. Dolgui, A. Bernard, D.
Lemoine, G. von Cieminski, and D. Romero, Eds. Cham: Springer International Publishing, 2021,
pp. 153-161. doi: 10.1007/978-3-030-85902-2_17.

J. Simonsson, M. Magnusson, and A. Johanson, “Organizing the Development of Digital Product-
Service Platforms,” Tim Review, vol. 10, no. 3, pp. 37-48, Mar. 2020, doi: 10.22215/timreview/1335.
O. K. Mont, “Clarifying the concept of product—service system,” Journal of Cleaner Production, vol.
10, no. 3, pp. 237-245, Jun. 2002, doi: 10.1016/S0959-6526(01)00039-7.

A. Tukker, “Eight types of product-service system: eight ways to sustainability? Experiences from
SusProNet,” Bus. Strat. Env., vol. 13, no. 4, pp. 246260, Jul. 2004, doi: 10.1002/bse.414.

S. da C. Fernandes, D. C. A. Pigosso, T. C. McAloone, and H. Rozenfeld, “Towards product-service
system oriented to circular economy: A systematic review of value proposition design approaches,”
Journal of Cleaner Production, vol. 257, p. 120507, Jun. 2020, doi: 10.1016/j.jclepro.2020.120507.
U. Marjanovic, B. Lalic, N. Medic, J. Prester, and 1. Palcic, “Servitization in manufacturing: role of
antecedents and firm characteristics,” Int J Ind Eng Manag, no. 2, pp. 133-144, Jun. 2020, doi:
10.24867/1JIEM-2020-2-259.

M. Rapaccini and F. Adrodegari, “Conceptualizing customer value in data-driven services and smart
PSS,” Computers in Industry, vol. 137, p. 103607, May 2022, doi: 10.1016/j.compind.2022.103607.
C. Lerch and M. Gotsch, “Digitalized Product-Service Systems in Manufacturing Firms,” Research-
Technology Management, vol. 58, no. 5, pp. 45-52, 2015, doi: 10.5437/08956308X5805357.

J. Cong, C.-H. Chen, and P. Zheng, “Design entropy theory: A new design methodology for smart
PSS development,” Advanced Engineering Informatics, vol. 45, p. 101124, Aug. 2020, doi:
10.1016/j.aei.2020.101124.

M. Abdel-Basst, R. Mohamed, and M. Elhoseny, “A novel framework to evaluate innovation value
proposition for smart product-service systems,” Environmental Technology & Innovation, vol. 20, p.
101036, Nov. 2020, doi: 10.1016/j.ti.2020.101036.

S. Chowdhury, D. Haftor, and N. Pashkevich, “Smart Product-Service Systems (Smart PSS) in In-
dustrial Firms: A Literature Review,” Procedia CIRP, vol. 73, pp. 26-31, 2018, doi:
10.1016/j.procir.2018.03.333.

T. SiiBle, U. Wilkens, S. Hohagen, and F. Artinger, “Digital competence of stakeholders in Product-
Service Systems (PSS): Conceptualization and empirical exploration,” Procedia CIRP, vol. 73, pp.
197-202, 2018, doi: 10.1016/j.procir.2018.03.297.

D. Ciric, M. Delic, B. Lalic, D. Gracanin, and T. Lolic, “Exploring the link between project manage-
ment approach and project success dimensions: A structural model approach,” Adv produc engineer
manag, vol. 16, no. 1, pp. 99-111, Mar. 2021, doi: 10.14743/apem2021.1.387.

M. Dakovic, B. Lalic, M. Delic, N. Tasic, and D. Ciric, “Systematic mitigation of model sensitivity
in the initiation phase of energy projects,” Adv produc engineer manag, vol. 15, no. 2, pp. 217-232,
Jun. 2020, doi: 10.14743/apem2020.2.360.

A. Q. Li and P. Found, “Towards Sustainability: PSS, Digital Technology and Value Co-creation,”
Procedia CIRP, vol. 64, pp. 79-84, 2017, doi: 10.1016/j.procir.2017.05.002.

G. Bressanelli, F. Adrodegari, M. Perona, and N. Saccani, “The role of digital technologies to over-
come Circular Economy challenges in PSS Business Models: an exploratory case study,” Procedia
CIRP, vol. 73, pp. 216-221, 2018, doi: 10.1016/j.procir.2018.03.322.

M. Kohtamiki, “The relationship between digitalization and servitization_ The role of servitization
in capturing the financial potential of digitalization,” Technological Forecasting, p. 9, 2020.

F. Pirola, X. Boucher, S. Wiesner, and G. Pezzotta, “Digital technologies in product-service systems:
a literature review and a research agenda,” Computers in Industry, vol. 123, p. 103301, Dec. 2020,
doi: 10.1016/j.compind.2020.103301.



