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Abstract. Driven by different trends, such as digitalization, the number of com-

panies aiming for successful business transformation is increasing, while new 

structures and systems are paving the way. Strategic agile management systems 

offer significant potential benefits given the increasing speed of the evolving en-

vironment in which organizations find themselves these days. To select and im-

plement the appropriate strategic agile management system, companies need to 

understand the underlying theoretical principles to be able to select the most suit-

able for the respective company and to introduce it based on individual adaption. 

Within this paper, a morphology is presented to improve theoretical knowledge 

about strategic agile management systems. Creating a common understanding of 

strategic agile management systems and their current areas of application creates 

a suitable frame of reference for future research projects.  

Keywords: Strategy, Agile Management Systems, Morphology, Taxonomy. 

1 Introduction 

1.1 Initial Situation and Relevance of the Topic 

Ongoing globalization and digitalization are confronting companies with an environ-

ment that is becoming increasingly dynamic. The speed and unpredictability of the cor-

responding conditions in question are shaping the dynamics of the economic environ-

ment. While the socioeconomic framework presents itself as volatile and complex in 

ambiguous interdependencies [1], the controversy over how to respond appropriately 

to the uncertainties is becoming a constant presence. The onset of digitalization at the 

beginning of the new millennium caused a profound paradigm shift [2], which has be-

come even more pronounced in recent years due to the Covid-19 pandemic [3]. Organ-

izations that operate in an agile manner are sensitive to change, with a framework for 

continuously identifying adjustments. Hence, a key component in this process is the 

need to transform into an agile organization that enables agile development, planning, 

and implementation of the organization's internal objectives and orientation [4]. The 

organization's strategy provides a long-term path to ensure the organization's economic 
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success [5]. Conventional strategic management systems are not capable of the fast 

decision-making and action capability that is required and are pushed to their limits 

when it comes to meeting the need for responsiveness [6]. Structures and processes that 

incorporate the dynamic environment in an agile manner must be implemented to 

achieve the strategic goal. Strategic agile management systems provide the framework 

and foundation for successful collaboration in organizations through shared strategic 

alignment. 

1.2 Object of Study 

An intensive examination and introduction of the strategic agile management systems 

suitable for the organization is an indispensable approach to becoming an agile organ-

ization. To select the most suitable strategic agile management system, the various ap-

proaches and their theoretical foundation need to be analyzed and evaluated in a sys-

tematic way. This paper aims to provide a fundamental understanding of the underlying 

theories from an empirical perspective using a unified reference base. Approaches are 

identified and researched for this purpose using a systematic literature search. Articles 

from science and practice are described, highlighting the research gap. This allows to 

uncover commonalities and differences between existing approaches and to draw a ho-

listic picture of the current state of research. The relevant features and corresponding 

characteristic expressions are summarized in a morphology. Based on the developed 

morphology it will be possible to distinguish strategic agile management systems on a 

shared base. This represents the starting point for increasing the integration level and 

the coalition type of the organization using common goals and joint identities for col-

laborative networks. Based on the above discussion, the objective of the paper is to 

answer the following research question: 

What are the relevant features and characteristics that differentiate strategic agile 

management systems applied in practice on the theoretical foundation? 

2 Relation to Existing Works and Theories 

2.1 Definition of Strategic Agile Management Systems 

Agility is a concept that originated in the field of software development and represents 

a contrarian approach to the classic planning methods. Being agile is the dexterity or 

mobility of organizations and people as well as structures and processes [7]. It contra-

dicts the linear and sequential approach, where individual steps are executed one after 

the other [8]. Furthermore, a management system is defined by its sub-components 

management and system [9]. Its related system thinking is seen as a discipline for ex-

amining holistic patterns of change and interrelationships rather than static moments in 

time [10]. Systems thinking is widely seen as critical to managing the complexity that 

confronts the world in the present [11] by defining systems with respected sub-systems 
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thus making them manageable in the first place. The successful implementation of the 

organization’s strategy ensures long-term survival in the market and the sustainable 

achievement of corporate goals [12]. Strategic agile management systems are therefore 

characterized as a system for the agile implementation of corporate strategies as a mul-

tidimensional relationship from initial actions and plan to the final success through tar-

get fulfillment. An organization's management system can address a specific function 

as well as an entire organization. 

2.2 Theoretical Differentiation of Strategic Agile Management Systems in Use 

To create a morphology for the evaluation of practically relevant strategic agile man-

agement systems, the systems used in practice are first identified. The different strategic 

agile management systems applied in the field represent the object of study to identify 

relevant features and characteristics in the further course of the study. Based on the 

definition of strategic agile management systems given in section 2.1, agile manage-

ment systems that address and actively incorporate the design of the strategy are con-

sidered below. Neither agile management systems nor methods focusing on the opera-

tive implementation will be considered. 

Among the pioneers of modern management, the theory is Drucker [13], who pre-

sented Management by Objectives (MbO) as a holistic approach to the strategic imple-

mentation picture. By translating business goals into personal goals for each employee 

through the direct link between top-level strategy and lower-level operational strategy 

a blueprint for multiple modern strategy agile management systems was built. Since the 

early 1990s, the Balanced Scorecard (BSC) has been based on the challenge of break-

ing down strategic objectives to the individual levels of an organization in the form of 

measurable indicators [14]. The Objectives and Key Results (OKR) approach is a con-

tinuous process that manifests itself through cyclical goal setting, assessment, and com-

mitment to annual targets [15], built on the idea of MbO. Developed by Benioff and 

Adeler [16], the Vision, Value, Methods, Obstacles, Measures (V2MOM) approach 

specifically addresses the optimization of goals and strategies and promotes the align-

ment of an organization [16] and presents a further approach. The Agile Objectives, 

Goals, Strategies, and Measures (OGSM) typically align an organization for up to five 

years, addressing intra-organizational transparency and interdisciplinary communica-

tion [17]. It forms a strategic agile management system designed to guide companies in 

forcing an overall organizational alignment and linking long-term visions and strategies 

with short- and medium-term goals and measures [18]. Inspired by MbO, the Hoshin 

Kanri (HK) approach provides a transparent and measurable approach that aligns the 

continuous improvement cycles to force the agility of an organization [14] and achieve 

breakthrough goals as annual targets at the lower levels [19]. Finally, the 4 Disciplines 

of Execution (4DX) is the most recently developed approach, in which operational tasks 

focus the attention of managers on monthly and quarterly targets to achieve strategic 

goals [20]. However, this approach does not encompass all dependent elements of an 

organization, as only parts of the organizational environment are considered.  
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The approaches listed above form the common basis for a coherent comparison. In 

practice, the choice of selecting a strategic agile management system is based on the 

company's orientation, the skill set of the employees, and the target system. Choosing 

the suitable strategic agile management system is challenging for companies, as the 

theoretical basis is the starting point for the implementation and individual adjustment 

in the practical application. 

3 State of the Art 

3.1 Process of Literature Review 

The conducted systematic literature review illustrates the relevance of the morphology, 

as a key element. Based on the cumulative approach, new knowledge is generated by 

interpreting and combining existing knowledge [21]. The literature review process is 

understood as the synthesis of a subject area that supports the identification of different 

research questions [22]. Both the validity of the search process and scientific rigor are 

central to the discovery of relevant sources and the reproducibility of the search process 

[21]. Implementation of this process is achieved by retrieving information from scien-

tific databases [23], following the research process according to vom Brocke [21]. 

3.2 Results of the Literature Review 

Within the scope of this research, the process is composed of a systematic literature 

search in three online databases as well as a keyword search and a forward-backward 

analysis [23]. The broad spectrum of scientific publications was covered using the three 

online libraries Scorpus, Springer Link, and IEEE Explore, to support the identification 

of relevant works for the development of the morphology. Table 1 shows the selected 

queries that ensure the reproducibility of the systematic literature search. additional 

search strings were examined to identify further approaches. To identify related con-

cepts, the search term "taxonomy" was added to the term "morphology".  

Based on the identified queries, 158 publications were identified that offer a wide 

range of contributions on the topic. A review of the literature shows an absence of a 

morphology of strategic agile management systems based on their underlying theory. 

On the one hand, the papers cover a systems-based approach for organizations to 

achieve greater adaptability and thus agility yet provide little focus on the agile imple-

mentation of strategy [24–26]. On the other hand, specific fields, such as increasing the 

innovation capability of the R&D department [27], packaged enterprise systems [28], 

or a service-oriented portfolio [29], are explored in detail.  
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Table 2. Queries for the systematic literature review 

Data Base Queries Number of 

publications 

Scopus TITLE-ABS-KEY (strategic AND agile management AND 

system AND taxonomy OR morphology) 

16 

Springer 

Link 

"Strategic" AND "Agile Management" AND "System" AND 

(“taxonomy” OR "morphology") 

116 

IEEE    

Explore 

("Abstract":Agile Management) AND ("Abstract":Strategic) 

AND ("Abstract":System) OR ("Document Title":Agile Man-

agement) AND ("Document Title":Strategic) AND ("Docu-

ment Title":System) AND ("All Metadata":Strategic Agile 

Management Systems) AND ("All Metadata":taxonomy OR 

"All Metadata":morphology) 

26 

 

The characteristics generally show overlap. However, they do not cover the entire 

complexity of implementing corporate strategy through strategic agile management 

systems. This underlines the importance of the research question addressed above. 

Hence, this paper offers additional insights for science and practice through the aggre-

gated view of strategic agile management systems based on the theoretical framework. 

Collaboration in Society 5.0 can be deepened by strengthening the collaborative ap-

proach through the alignment of a shared understanding of strategy. 

3.3 Research Approach: Morphology Development 

To answer our research question, the paper strives for the development of morphology. 

A morphology is concerned with the structure and arrangement of parts of an object 

and is applied to provide conceptual guidance to the research object [30]. To develop 

the morphology, the authors apply seven steps with a focus on the empirical-to-concep-

tual approach from Nickerson et al. [31]: 1) define meta-characteristics, 2) determine 

ending conditions, 3) decide on an empirical-to-conceptual or conceptual-to empirical 

approach, 4) identification of sub-set of objects, 5) identification of common character-

istics, 6) grouping of characteristics and 7) test for ending conditions. Based on the 

step-by-step approach of Nickerson et al [31], the morphology was designed using the 

empirical-conceptual approach. 

4 Morphology Development 

Based on the strategic agile management systems in use, eight different features and 

corresponding characteristics were identified to describe strategic agile management 

systems. Concerning the underlining theoretical framework and other authors in this 

field, the features and characteristics are explained below (see Figure 1). The morphol-

ogy forms the basis for the systematic analysis and the selection and comparison of the 
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various strategic agile management systems regarding the theoretical foundation. The 

morphology unfolds its potential in its holistic form, with the core lying in the combi-

nation of the features and characteristics. Interaction and interdependencies must be 

considered in the overall context. 

 

Fig. 1. The strategic agile management system morphology 

 

(1) Superordinate Focus 

The corporate strategy determines the direction of the company's actions. Based on the 

differentiation between strategy definition and strategy [32], there are two ways in 

which strategic management can derive the objectives. On the one hand, the derivation 

of purpose, vision, and mission, the strategy is understood as an overall picture. On the 

other hand, the defined strategy exclusively serves as the starting point for implement-

ing in an agile way. The strategic agile management system is structured on an overall 

understanding, which is mutually dependent [16, 33]. 

(2) Incentives for Employees 

There are two ways in which the agile management system can enhance the motivation 

of employees in their day-to-day work. Firstly, the system can be extrinsically moti-

vated, usually driven by direct monetary stimuli [34]. Secondly, employees can be in-

centivized using intrinsic motivation. Additionally, such participation reduces the un-

certainty of one's role and, consequently, the commitment to the organization [35]. 

(3) Level of Objective-Precision 

The degree of detail in the specification of objectives is broken down to different levels 

in the organizational structure. A greater level of detail can increase employee loyalty 

and commitment [36]. The theories examined above break down the goal definition 

based on a tree structure from the corporate level [14] through the team level down to 

the personal level [15, 17]. A strategic agile management system theory deviates here 

from the practice implementation and is frequently adjusted in practice [37]. 
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(4) Structure of the Goal-Setting Process 

The goal-setting process is based on the organizational levels, with the corresponding 

theories distinguishing between the two approaches. On the one hand, a top-down ap-

proach is chosen, which focuses on reflection processes within the organizational level 

[14]. On the other hand, the top-down approach is extended by a bottom-up reflection 

[15, 33]. Although the MbO approach forms the starting point for the reflection, the 

feedback is not reflected explicitly at higher levels. In later approaches, this extension 

was actively integrated [20]. 

(5) Reflectionprocess of Attainment  

The reflection process of attainment is related to the structure of the goal-setting pro-

cess, given the degree of participation in the reflection. Transparent communication at 

all levels leads to a great expenditure of resources. In addition, collaboration reduces 

the uncertainty of one's role and, as a result, commitment to the organization [35]. If 

synchronization takes place at the management level, implementation is leaner due to 

fewer communication channels. At the same time, less employee involvement reduces 

the level of self-commitment. 

(6) Risk Propensit of Objective Setting  

Essential for identifying with the organization is an intensive examination of the or-

ganizational goals, which does not occur with a simple distribution of tasks [38]. Ob-

jectives should be defined distinctively and explicitly, leaving no uncertainty for mis-

interpretation by the individual. The scientific literature shows a consensus on the 

benefits of defined specific goals for performance and goal commitment [39, 40]. In-

dividual theories examine the definition of goals in greater depth and can be divided 

into ambitious and risk-averse objectives.  

(7) Type of Objective Setting 

The objectives defined in strategic agile management systems can be distinguished be-

tween qualitative and quantitative objectives [41]. This distinction arises in the precise 

terms of definition and may differ in individual details. Quantitative objectives are un-

derstood as objectively measurable goals, while qualitative objectives are understood 

as difficult to measure and quantify directly. With qualitative objectives, transferred 

criteria are usually used to achieve measurability [33]. By combining qualitative and 

quantitative goals, subjectivity can be reduced without excluding subjects [16, 20]. 

(8) Time dimension 

The agile management system is characterized by flexible adaptation to the dynamic 

environment, with tasks being aligned in different time segments. The length of these 

cycles or segments is specified or is determined individually and therefore nonspecific. 

Predefined cycles or periods are usually quarterly [15, 20]. 

Collaboration in Society 5.0 is focused differently on the individual features and 

corresponding characteristics. the example of Level of Objective-Precision shows that 

breaking down the strategy to team level challenges collaboration in a different way 

than it does to the personal level. the insights of the morphology support the targeted 

selection of the strategic agile management system, considering collaboration in society 

5.0. 
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4.1 Visualization of OKR Morphology 

Based on the example of OKR, the suitability of the theoretical principles can be ex-

amined for an organization. For visualizing the proposed model, the strategic agile man-

agement morphology is applied to describe OKR (see Figure 2).  

 

Fig. 2. OKR described in the strategic agile management system morphology 

 

According to Doerr, the OKR approach not only specifies which goals are to be 

achieved but also how these goals can be achieved [33]. The OKR approach starts with 

the strategy, which is derived from the overarching mission, vision, and purpose using 

a pyramid structure. Breaking down the objectives and key results from the purpose 

paves the way for intrinsically motivated employees who can assign the daily work to 

the overarching picture [15]. Based on the OKR theory, objectives and key results are 

broken down from the corporate level to the team level and down to the individual level. 

To implement these, the structure of the goal-setting process is first mirrored top-down 

and then mirrored bottom-up with the inclusion of employee feedback in a V-shape. 

This encourages transparent communication at all levels, with ambitious goals targeted 

using so-called moonshots [15]. The objectives and corresponding key results are bro-

ken down into quarters [33] and determined in an agile manner quarterly. Qualitative 

objectives are broken down into key results, which are measurable and quantitative 

[15]. Using the example of OKR, the model's successful use along the features and 

characteristics is visualized. 

5 Conclusion 

In this paper, we have shown that for the purposeful selection and implementation of 

strategic agile management systems, a distinction based on their underlying theoretical 

foundation is required. By conducting a systematic literature review, it was determined 

that there is no systematic overarching model that differentiates strategic agile 
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management systems based on the theoretical foundation. Therefore, a morphology was 

developed using features and characteristics to close the research gap and answer the 

research question, what are the relevant features and characteristics that differentiate 

strategic agile management systems, applied in practice on the theoretical foundation 

are. The morphology contains eight features with corresponding characteristics. Based 

on the theoretical foundation, the morphology provides the foundation for the system-

atic analysis and comparison of the different strategic agile management systems. As a 

result, the core of morphology lies in the combination of the characteristics and prop-

erties in their holistic form, interdependencies being considered in the overall context. 

The application of morphology was exemplified by the strategic management system 

OKR 

One major advantage of the model is its expandability to include potential new stra-

tegic management systems in use by extending the characteristics of the morphology 

without great challenges. Furthermore, the extension of the characteristics to include 

the company-specific adaptation of the strategic agile management systems provides a 

perspective for further research e.g., the bottom-up structure of the goal-setting process 

may offer a characteristic that is necessary for practice. 

Acknowledgments 

This research is a part of the findings of the research project "OKReady". The IGF 

project 21740 N of the Forschungsgemeinschaft Research Foundation FIR e. V. at 

RWTH Aachen University, Campus-Boulevard 55, 52074 Aachen, is funded by the 

AiF within the scope of the program for the promotion of industrial joint research (IGF) 

by the Federal Ministry for Economic Affairs and Climate Action (BMWK) based on 

a decision of the German Bundestag. Responsibility for the content of this publication 

lies with the authors. On behalf of the authors, we would like to thank the AiF for the 

support within the scope of this project.   



430   C. Herkenrath et al. 

References 

1. Buchholz, U.: Interne Kommunikation in agilen Unternehmen. Eine Einführung. 

Springer Fachmedien Wiesbaden, Wiesbaden (2017) 

2. Valenduc, G., Vendramin, P.: Digitalisation, between disruption and evolution. 

Transfer: European Review of Labour and Research, vol. 23, 121–134 (2017). 

doi: 10.1177/1024258917701379 

3. Almeida, F., Duarte Santos, J., Augusto Monteiro, J.: The Challenges and Oppor-

tunities in the Digitalization of Companies in a Post-COVID-19 World. IEEE En-

gineering Management Review, vol. 48, 97–103 (2020). doi: 

10.1109/EMR.2020.3013206 

4. Pries-Heje, J., Krohn, M.M.: The SAFe way to the agile organization Proceedings 

of the XP2017 Scientific Workshops, Article 18. Association for Computing Ma-

chinery, Cologne, Germany (2017). doi: 10.1145/3120459.3120478 

5. Hanelt, A., Bohnsack, R., Marz, D., Antunes Marante, C.: A Systematic Review 

of the Literature on Digital Transformation: Insights and Implications for Strategy 

and Organizational Change. J Management Studies, vol. 58, 1159–1197 (2021). 

doi: 10.1111/joms.12639 

6. Japing, T.A.: Steuerungsmechanismen agiler Prozesse (2018) 

7. Bendel, O.: Was ist "Agilität"? (2019), 

https://wirtschaftslexikon.gabler.de/definition/agilitaet-99882/version-368852 

8. Habermann, F.: Hybrides Projektmanagement — agile und klassische 

Vorgehensmodelle im Zusammenspiel. HMD, vol. 50, 93–102 (2013). doi: 

10.1007/BF03340857 

9. Petersen, S.: Führung in Managementsystemen. Der Faktor Mensch in der ISO 

9001, ISO 14001 und OHSAS 18001. Hanser, München (2015) 

10. Senge, P.: The Fifth Discipline: The Art and Practice of the Learning Organiza-

tionSenge. Human Resource Management, vol. 29, 343 (1990) 

11. Arnold, R.D., Wade, J.P.: A Definition of Systems Thinking: A Systems Ap-

proach. Procedia Computer Science, vol. 44, 669–678 (2015). doi: 

10.1016/j.procs.2015.03.050 

12. Kreikebaum, H., Gilbert, D.U., Behnam, M.: Strategisches Management. 

Kohlhammer Verlag, Stuttgart (2018) 

13. Drucker, P.F.: The practice of management. Harper & Row (1954) 

14. Kudernatsch, D.: Balanced Scorecard als Steuerungsinstrument — Direkt Anlage 

Bank. In: Engelbach, W., Meier, R. (eds.) Customer Care Management. Lernen 

von den Besten aus den USA und Deutschland. Springer eBook Collection Busi-

ness and Economics, pp. 161–176. Gabler Verlag, Wiesbaden (2001). doi: 

10.1007/978-3-322-88933-1_8 

15. Niven, P.R., Lamonte, B.: Objectives and key results. Driving focus, alignment, 

and engagement with OKRs. John Wiley & Sons, Inc, Hoboken, New Jersey 

(2017) 

16. Benioff, M.R., Adler, C.: Behind the cloud. The untold story of how 

Salesforce.com went from idea to billion-dollar company--and revolutionized an 

industry. Jossey-Bass, San Francisco (2010) 



Becoming an Agile Organization  431 

17. Lafley, A.G., Martin, R.L.: Playing to win: How strategy really works. Harvard 

Business Press (2013) 

18. Bickelmann, R.: Key Account Management. Gabler Verlag (2001) 

19. Klesse, P.: Best Practice im Vertrieb durch Hoshin Kanri. Springer Fachmedien 

Wiesbaden, Wiesbaden (2019) 

20. McChesney, C., Covey, S., Huling, J.: The 4 disciplines of execution. Make your 

most wildly important goals happen. Free Press, New York, NY (2012) 

21. vom Brocke, J., Simons, A., Niehaves, B., Riemer, K., Plattfaut, R., Cleven, A.: 

Reconstructing the Giant: On the Importance of Rigour in Documenting the Liter-

ature Search Process Proceedings of the 17th European Conference on Infor-

mation Systems 17, vol. 1, pp. 2206–2217 

22. Rowley, J., Slack, F.: Conducting a literature review. Management Research 

News, vol. 27, 31–39 (2004). doi: 10.1108/01409170410784185 

23. Webster, J., Watson, R.T.: Analyzing the Past to Prepare for the Future: Writing a 

Literature Review. MIS Q, vol. 26 (2002) 

24. Cross, S.E.: A model to guide organizational adaptation. In: 2013 International 

Conference on Engineering, Technology and Innovation (ICE) & IEEE Interna-

tional Technology Management Conference, pp. 1–11 (2013). doi: 

10.1109/ITMC.2013.7352653 

25. Nicoletti, B.: Agile Procurement. Volume I: Adding Value with Lean Processes. 

Springer International Publishing, Cham (2018) 

26. Zykov, S.V.: The Agile Way. In: Zykov, S.V. (ed.) Managing Software Crisis: A 

Smart Way to Enterprise Agility. Smart Innovation, Systems and Technologies, 

vol. 92, pp. 1–33. Springer, Cham (2018). doi: 10.1007/978-3-319-77917-1_1 

27. Kuhn, M., Dölle, C., Riesener, M., Schuh, G.: Concept for Organizational Struc-

tures of Agile Development Networks Production at the leading edge of technol-

ogy, pp. 653–662. Springer Vieweg, Berlin, Heidelberg (2019). doi: 10.1007/978-

3-662-60417-5_65 

28. Wang, Q., Ren, C., Chen, F.: Achieve Agile Enterprise System through Collabo-

ration with BPMS. In: 2012 Annual SRII Global Conference, pp. 494–501 

(2012). doi: 10.1109/SRII.2012.61 

29. Hannay, J.E., Brathen, K., Mevassvik, O.M.: Agile requirements handling in a 

service-oriented taxonomy of capabilities. Requirements Eng, vol. 22, 289–314 

(2017). doi: 10.1007/s00766-016-0244-8 

30. Ritchey, T.: Problem structuring using computer-aided morphological analysis. 

Journal of the Operational Research Society, vol. 57, 792–801 (2006). doi: 

10.1057/palgrave.jors.2602177 

31. Nickerson, R.C., Varshney, U., Muntermann, J.: A method for taxonomy devel-

opment and its application in information systems. European Journal of Infor-

mation Systems, vol. 22, 336–359 (2013). doi: 10.1057/ejis.2012.26 

32. Andrews, K.R.: The concept of corporate strategy. Dow Jones-Irwin, Homewood, 

Ill. (1971) 

33. Doerr, J.E.: Measure what matters. How Google, Bono, and the Gates Foundation 

rock the world with OKRs. Portfolio/Penguin, New York, New York (2018) 



432   C. Herkenrath et al. 

34. Ignatius, A.: Time to kill forced rankings? Harvard business review, vol. 93, 1 

(2015) 

35. Luft, J., Shields, M.D.: Mapping management accounting: graphics and guide-

lines for theory-consistent empirical research. Accounting Organizations and So-

ciety, vol. 28, 169–249 (2003). doi: 10.1016/S0361-3682(02)00026-0 

36. Kaplan, R.S., Norton, D.P.: Balanced Scorecard. Strategie erfolgreich umsetzten. 

Schäffler-Poeschel Verlag, Stuttgart (1997) 

37. Ematinger, R., Schulze, S.: Spielend Ziele setzen und erreichen. Objectives and 

Key Results mit LEGO SERIOUS PLAY. Springer Fachmedien Wiesbaden; 

Springer Gabler, Wiesbaden (2020) 

38. Gary, M.S., Yang, M.M., Yetton, P.W., Sterman, J.D.: Stretch Goals and the Dis-

tribution of Organizational Performance. Organization Science, vol. 28, 395–410 

(2017). doi: 10.1287/orsc.2017.1131 

39. Locke, E.A., Latham, G.P.: Building a practically useful theory of goal setting 

and task motivation: A 35-year odyssey. American Psychologist, vol. 57, 705–

717 (2002). doi: 10.1037/0003-066x.57.9.705 

40. Wright, P.M., Kacmar, K.M.: Goal Specificity as a Determinant of Goal Commit-

ment and Goal Change. Organizational Behavior and Human Decision Processes, 

vol. 59, 242–260 (1994). doi: 10.1006/obhd.1994.1059 

41. Janeš, A., Faganel, A.: Instruments and methods for the integration of company's 

strategic goals and key performance indicators. Kybernetes, vol. 42, 928–942 

(2013). doi: 10.1108/K-08-2012-0022 

 


